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Noi dung chinh:

Muc tiéu: kiém tra xem cac DNNY c¢6 thuc hién “Opinion shopping” dé dat

duogc y kién kiém toan dang chap nhan toan phan khéng.

Phuong phap nghién ciru: Bai nghién ctru dugc thuc hién sir dung di li¢u thi
cap dugc thu thap tir bao cdo kiém toan cua 150 DNNY nganh cong nghiép tai Viét
Nam trong 5 nam tir 2011 dén 2015. Xay dung 2 mé hinh dé xac dinh pham vi ton
tai cho “Opinion shopping” va xac dinh xem cac doanh nghiép cé thuc hién

“Opinion shopping” hay khong?

Két qua: Bai nghién ctu chi ra rang c6 pham vi ton tai cho “Opinion
shopping” va cac doanh nghiép thanh cong trong viéc dat dugc y kién kiém toan cé

loi sau khi thay doi cong ty kiém toan.

Han ché: Quy md mau nho 1a han ché 16n nhat cua bai nghién ciu. S6 liéu
chi dugc thu thap trong giai doan 5 nam va pham vi la chi trong cac cong ty nganh
cdng nghiép. Quy md mau Ién, sb liéu nhiéu co thé s& dua ra két qua nghién ctu co

gia tri va dang tin cay hon.

Péng gop vé mat thyc tién: Bai nghién ctu chi ra rang “ Opinion shopping”

1a “dong co” cho cac DNNY thay ddi cong ty kiém toan cua ho. Tur két qua do, bai



nghién cau thi nhitng ddi tuong sir dung béo céo tai chinh can can trong hon trong

viéc ra quyét dinh caia minh.

Céc tir khoa: Opinion shopping, chét luong kiém toan, y kién kiém toan c6

loi va bét loi.
Main contents:

Purpose - The purpose of this paper is to examine whether public listed
companies engaged in ‘“opinion shopping” in order to gain unqualified audit

opinion.

Research methodology - The research was conducted using secondary data
which is collected from audit reports of 150 listed industrial companies in Viet Nam
from 2011 to 2015. Two models are constructed to determine the scope of “opinion

shopping’ and whether the listed companies performed “opinion shopping”.

Findings — The results show that there are the scope for “opinion shopping”
and the companies successfully gaining favorable audit opinion after changing their

audit firms.

Research limitations - The small sample size is a limitation of the study. The
data is only collected in 5 years and the scope is industrial companies. A larger

sample size would be better and be able to give a more valuable answer.

Practical implications — The research found that “Opinion shopping” is a
motivation for public listed companies changing their audit firms. As a result of that,

financial statement users should be more prudent in their decision- making.

Keywords - Opinion shopping, favourable and unfavourable audit opinion,

audit quality.



Phan 1: Pit vin dé

BCTC la mét trong nhitng thong tin tai chinh quan trong va dugc rat nhiéu
d6i tuong tir bén trong cho dén bén ngoai DN quan tdm. Do yéu cau cua Luat phép
va dé tao niém tin cho ngudi sir dung thi cac BCTC cua cac DN phai duoc kiém
toan va chi c6 nhitng thdng tin kinh té da dugc kiém toan moi 13 cin cw tin cay cho
viéc ra quyét dinh.V6i mot BCKT ma c6 y kién chap nhan toan phan thi nguoi st
dung BCTC cta DN c6 thé tin twong vé su trung thuc, hop Ii cua nd. Cac nha dau tu
c6 thé yén tam vé céc quyét dinh dau tu cia minh vao DN. Tuy nhién khong phai
ltc ndo BCTC cua DN ciing dat duoc nhitng diéu nhu vdy. Véi nhitng DN nhan
dugc y kién kiém toan bat loi cu thé 12 y kién chap nhan tung phan, v kién trai
nguoc hay tir chdi dua ra y kién néu khéng muén thay doi BCTC cua minh, DN ¢6
thé chon cach thay di CTKT hién tai dé thay d6i y kién kiém toan cho BCTC cua
DN. Viéc thay d6i nhu vay giai thich cho mot thuat ngit khoa hoc “Opinion
shopping”. “Opinion shopping” ¢ rat nhiéu dinh nghia khac nhau. Tuy nhién, Vi &
Viét Nam chua c6 bai nghién ctitu chinh thirc ndo vé vin dé nay nén ciing chua c6
dinh nghia cu thé ndo, nhung c6 thé hiéu mot cach don gian nhat “Opinion
shopping” 1 viéc mot DN tim kiém mot CTKT nham muc dich thay d6i y kién kiém

toan dé dat duoc y kiém cd lgi cho BCTC cua DN minh.

Thuc té trén thi truong Viét Nam, da co cac bai nghién ciru vé van dé thay
d6i CTKT cua cac DN, ma cac nguyén nhan chu yéu la do chat luong kiém toan hay

gia phi kiém toan, ma chua c6 nghién cttu ndo vé “Opinion shopping”.

Phan 2: Pdi twgng va phwong phap nghién citu
Dbi twong nghién ciru cua bai nghién cau 1a cac béo cao kiém toan vé BCTC
cua cac doanh nghiép niém yét nganh cong nghiép tai Viét Nam.

Phuong phéap nghién ctu thyc hién qua 3 budc:

Buwéc 1: Lwa chon mdu
Tai thoi diém nghién ciru trong nam 2017, c6 899 doanh nghiép niém yét

trén HNX va HOSE. Trong dé cac doanh nghiép thugc nganh cong nghiép chiém



41,16%, nhdm nghién cau chon ngau nhién 150 doanh nghiép c6 bao c4o kiém toan
trong nim nam tir 2011 dén 2015 (40,54% trong sé DNNY thudc nganh cong
nghiép) dé diéu tra.

Buwéc 2: Thu thap va xi Iy sé liéu

Nhom nghién ciu st dung sb lidu thi cap dé phan tich. Sé liéu tha cap
duoc thu thap trong bai 1a thdng tin vé cac doanh nghiép, cac y kién kiém toéan
ma c&c doanh nghiép nhan dugc va tén coéng ty kiém toan cua ho. Dit liéu nay
duoc ldy tr BCTC da kiém toan cua cac doanh nghiép trong 5 nam (2011-2015).
Nhom st dung phan mém Excel xu Iy s6 liéu thu dugc dé tinh sé y kién kiém
toan bat loi va c6 loi, s6 y kién nam sau thay d6i so v&i nam trude khi thay doi
cong ty kiém toan hay khi khong thay doi cong ty kiém toan va cac tan suat dé so

sanh.
Bwoc 3: Phan tich “Opinion shopping”
Mgt, kiém tra pham vi ton tai cia “Opinion shopping”.

“Opinion shopping” s& khéng c6 pham vi ton tai néu tat ca cac CTKT déu
dua ra bao cdo kiém toan giéng nhau cho cting mét doanh nghiép. Vi vay, diéu kién
can thiét dé c6 “Opinion shopping” 1a bao cao kiém toan cua CTKT méi va CTKT
duong nhiém khac nhau. Y kién kiém toan s& dugc dua ra so sanh dé doanh nghiép
quyét dinh thay d6i hay giit lai cong ty kiém toan néu bao cao kiém toan cua hai
CTKT khac nhau. Khi xuat hién sy khac nhau giira hai b4o céo kiém toan, doanh
nghiép thudng mong mudn y kién Kiém toan thay doi nhiéu hon 1a thay doi cong ty

kiém toan.

Doanh nghiép quyét dinh thay d6i CTKT khi ho thdy kha ning nhan dugc
YKKT bit lgi ttr CTKT méi nhé hon so véi CTKT duong nhiém va doanh nghiép
quyét dinh giir lai CTKT khi kha ning nhan duoc YKKT bat loi tir CTKT duong
nhiém nho hon CTKT mdi. Ca hai quyét dinh thay doi hay giit lai nay gan nhu duoc
thic day bai “Opinion shopping”.



So séanh tan suat thay doi YKKT & doanh nghiép thay d¢6i CTKT va doanh
nghiép khong thay d6i CTKT dé kiém tra pham vi tén tai cua “Opinion
shopping”. Néu tan suat ndy & DN thay doi CTKT Ién hon thi két luan c6 pham

Vi ton tai “Opinion shopping”.
Hai, kiém tra cac doanh nghiép c6 thuc hién “Opinion shopping” khéng?

Sau khi “Opinion shopping” di xuét hién trong cac doanh nghiép, doanh
nghiép c6 thé thuc hién hodc khéng thuc hién “Opinion shopping” ciing nhu doanh
nghiép quyét dinh thay doi hoic giir lai CTKT dé nhan duoc YKKT mong mudn.
Véi nhém doanh nghiép thay doi CTKT, cac DN thuc hién “Opinion shopping”khi
DN nhan dugc YKKT bit logi va muén thay d6i YKKT thanh c6 loi, n6 dan dén
quyét dinh thay d6i CTKT cta DN. Con véi nhém DN gitr lai CTKT, cac DN c¢6
dong luc thuc hién “Opinion shopping” khi DN dang nhan dugc YKKT co lgi va
mudn gitt lai CTKT dé tiép tuc nhan duoc YKKT c6 lgi. Viéc cac DN c6 thuc hién
“Opinion shopping” hay khéng duoc nhém nghién ciru kiém tra bang viéc so sanh
tan suat thay d6i CTKT ma YKKT nam trudc bat lgi voi tan suat thay doi CTKT
ma YKKT nim trudc cd loi. Néu tan suidt YKKT nam trudc bat loi cao hon thi
c6 nghia 1a cac doanh nghiép sir dung quyét dinh thay d6i CTKT dé tranh y kién
kiém toan bat loi va nguoc lai, doanh nghiép thuong quyét dinh giir lai CTKT
duong nhiém dé ting kha ning nhan duoc YKKT ¢6 loi nhu nim trudc. Noi cach

khac, cac doanh nghiép da thuc hién “Opinion shopping”.
Phan 3: Két qua va ban luan

Nhom nghién cau phén tich cac YKKT theo ting cip dé xac dinh va so sanh
c4c YKKT ciia nam trude va nam sau trong hai nhom doanh nghiép - DN thay d6i
CTKT va DN gii lai CTKT dwong nhiém. Bang 1 va 2 cung cap két qua théng ké
cua bai nghién ciru. Cy thé, bang 1 cho thay véi nhém doanh nghiép giir lai CTKT
duong nhiém thi c6 494 quan sat gom cac YKKT nim trude va nim sau. Nhom
doanh nghiép thay d6i CTKT thi cho 106 quan sat bao gom cac YKKT nim trudc

va nam sau duoc thé hién trong bang 2.



Bang 1: Y kién kiém toian nam trwéc va nam sau cia nhém doanh nghiép

khéng thay doi cong ty kiém todn

Y kién kiém toan nam sau

C6 loi Bt loi Tong
Y kién kiém toan nim C6 loi 408 25 433
trudc Bit lgi 17 44 61
Tong 425 69 494

Ca hai y kién kiém toan nam truéc va nam sau trong bang dugc dua ra boi céng ty

kiém toan dwong nhiém duoc git lai.

Bang 2: Y kién kiém toian nam trwéc va nim sau cia nhém doanh nghiép

thay ddi cong ty kiém toan

Y kién kiém toan ndm sau

Co lot Bat loi Tong
P, Co loi 74 5 79
Y kién kiém toan nam trudc ]
Bat logi 19 8 27
Tong 93 13 106

Y kién kiém toan niam sau duoc dua ra boi cong ty kiem toan méi. Y kién kiém

toan niam trude duoc dua ra boi cong ty kiém toan cil.

Dua vao bang 1 va 2 nhom nghién ctru phan tich “Opinion shopping” qua hai

budc.

Buwéc thir nhdt, kiém tra “Opinion shopping” cé pham Vi ton tai khong?

Xac dinh P1 va P2:

Tan suat YKKT thay doi khi DN thay d6i CTKT P1 la ty s gitra YKKT nam

sau thay doi so v&i nim trudc va tong YKKT nidm trude, nim sau ciia DN thay doi

CTKT.




Tan suat YKKT thay doi khi DN giir lai CTKT P2 Ia ty s6 gitta YKKT niam
sau thay ddi so véi nim truée va tong YKKT nim trude, nim sau cua DN gitt lai

CTKT.

Bang 1 chi ra ring trong 494 quan sat ma nhém nghién ciu theo dai thudc
nhoém DN gitt lai CTKT duong nhiém, YKKT nim sau thay d6i so véi nam trudc
trong 42 bao cdo (42 = 25 + 17). Tur d6 ta c6 tan suat YKKT thay doi khi giit lai
CTKT duong nhiém la P2 = 8,50% (= 42 / 494).

Bang 2 chi ra ring trong 106 quan sat ma nhém nghién ciu theo dai thudc
nhom DN thay d6i CTKT, YKKT thay doi trong 24 bao céo (24 = 5 + 19). Biéu nay
cho thiy tan sudt YKKT nim sau thay d6i so voi ndm truéce khi thay ddi cong ty
kiém toan P1 = 22,64% (= 24/ 106).

So sanh P1 va P2:

Dya vao céac tan suat YKKT nam sau thay doi S0 V6i nim trudc cua hai
nhoém DN, ta thiy cac YKKT thuong xuyén thay doi hon khi DN thay doi CTKT
hon 1a gitr lai CTKT P1 > P2 (22,64% > 8,50%). Do dd, doanh nghiép thuong sé
khdng mong muédn nhan duoc cac YKKT tuong tu tir mot CTKT méi nhu tir mot

CTKT duong nhiém duoc giit lai - pham vi cho “Opinion shopping” ton tai.

Buwéc thie hai, kiém tra doanh nghiép c6 thuc hién “Opinion shopping”
khong?

Trong budc thir nhat, két qua da chi ra rang YKKT sé& thay do6i thuong xuyén
hon khi doanh nghiép thay d6i CTKT. Do d6, mét doanh nghiép khéng mubn nhan
mot y kién bat loi, s& thay d6i CTKT dwong nhiém ma niam trudc da cho YKKT bat

loi (Lennox, 2003). Dix liéu nhém nghién ctru thu dwoc ung ho gia thuyét nay.

Xdc dinh P3 va P4:
Tan suat DN thay d6i CTKT c6 YKKT niam tru6c bat loi P3 1 ty sb giira

YKKT nam trudc bat loi cia DN thay d6i CTKT va tong YKKT nam trudc bat loi

cua ca hai nhom DN.



Tan suat DN thay d6i CTKT c6 YKKT nim truéc c6 lgi P4 1a ty s gitra
YKKT nim trudc c6 lgi cia DN thay d6i CTKT va tong YKKT niam trudc cd loi
cua ca hai nhdm DN.

Bang 1 va 2 cho thdy c6 88 (= 61 + 27) y kién kiém toan nam trudc bét lgi va
512 (= 433 + 79) YKKT nim truéc c6 loi. Tir nhimg YKKT nam trudc bat loi va c6
loi cua DN thay d6i CTKT, nhém nghién ctru xac dinh tan suit DN thay d6i CTKT
c6 YKKT nim truéc bat loi P3 = 30,68% (= 27 / 88), tan suat DN thay d6i CTKT
¢d YKKT nim trude 6 loi P4 = 15,43% (= 79 / 512).

So sanh P3 va P4:

Tan suét cua viéc thay d6i CTKT cao dang ké khi nam trudc DN nhan duoc
YKKT bat lgi P3 > P4 (30,68% > 15,43%). Diéu d6 nghia 1a cic doanh nghiép str
dung céac quyét dinh thay d6i CTKT dé tranh YKKT khong c6 loi va cac DN giir lai
CTKT duong nhiém dé kha ning nhan duoc YKKT ¢6 loi nhu nim trude cao hon.

NOi cach khac, cac doanh nghiép da thuc hién “Opinion shopping”.

Bang 2 chi ra rang c¢6 19 YKKT duoc cai thién (tir bat loi thanh c6 loi),
nhung c¢6 5 YKKT tré nén xau di (tir ¢6 lgi thanh bat loi). Cac YKKT con lai thi
khong thay ddi sau khi DN thay d6i CTKT. Nhu vay, ¢6 thé nhan dinh rang khéng
phai doanh nghiép nao ciing thanh cong sau khi thuc hién “Opinion shopping”. S6
licu théng ké trong bai nghién ctu cho thay 19 quyét dinh trong 106 quyét dinh thay
d6i CTKT (twong dwong voi 17,9%) thanh céng sau khi thuc hién “Opinion
shopping”.

Phan 4: Két luan

Véi myc tiéu nghién ctu dit ra: “Cac doanh nghiép niém yét nganh cong

nghiép tai Viét Nam co thuc hién “Opinion shopping” hay khong?”’

Két qua nghién cau chi ra rang, cac doanh nghiép niém yét nganh cong

nghiép tai Viét Nam da thuc hién “Opinion shopping” va c6 khoang 17,9% doanh



nghiép di thyc hién thanh cong “Opinion shopping” véi muc tidu thay doi y kién

Kiém toan theo huéng ¢ loi.

Két qua cua bai nghién ciru da c6 dong gop ca vé mit Ii luan va mat thyc tién.
Bai nghién ciru da dong gop vao dé tai nghién cau kiém toan ¢ Viét Nam thém mot
van dé méi vé nguyén nhan thay d6i CTKT cua cac DN dé 1a “Opinion shopping”
va ciling gop phan lap dan khoang trong nghién ciu ¢ Viét Nam, bat dau dé cap dén
“Opinion shopping” - van d& chua tirng xut hién trong cac nghién ctu thuc chang ¢
Viét Nam.
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